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Croydon scores high
among consumers
Initiatives designed to improve the town’s appearance and appeal
result of the initiatives that
have been introduced
and make Croydon’s streets feel safer are starting to pay off, a
to improve Croydon’s
new survey commissioned by Croydon BID has revealed.
61% rate competitive position.
Overall, 61% of consumers surveyed
rated the Town Centre experience
and environment as improving.
Furthermore, 93% said they feel safe
alone in the Town Centre in the daytime
– an increase on 2011’s result of 92%.
With shopping top of the list of
reasons given for visiting the town
(47%), followed by socialising (23%)
and working (17%), the research shows
that consumers on the whole feel fairly
satisfied with Croydon Town Centre as
an experience, rating its ease of access,
safety, range of shops and good
customer service most positively.

of people surveyed rated the town’s
accessibility by public transport as
improving and over 90% consider
way-finding, signage and information is
improving too.
The additional Town Centre police
resource, funded in part by Croydon
BID, also appears not to have gone
unnoticed. Some 60% of consumers
rated the presence of Police and Police

The
Business
View

In terms of the Town
Centre’s
general
appearance, the aspects
consumers
rated
most positively as
improving
were:
pavement condition
(76%), vandalism and
graffiti (70%) and
environment, lighting
and
appearance
(67%). The figures
are
particularly
encouraging
for
Croydon BID which has
funded in excess of 300
hours of additional deep
cleaning and wash down services
in the last year alone, supplementing
work carried out by Croydon Council.
Although over half of consumers
surveyed (52%) said the number of
empty shops ‘needs improving’, nearly
three-quarters (74%) rated Croydon
Town Centre’s choice of restaurants,
cafes and bars as improving while 65%
felt similarly about its specialist markets,
events and festivals. A whopping 97%
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the Town Centre “It’s clear from this
consumers and over
240 businesses between
experience as
research that there
June and July 2013 with
is still a huge amount
improving
the aim of finding out
of work to be done
how well the BID is doing
to improve perceptions
against its commitments to
of Croydon. With all the
make the Town Centre, safer, cleaner,
major developments taking place and
greener, better promoted and more planned and the inevitable disruption
accessible.
associated with it, the BID undoubtedly
will have an even more important role
While BID levy payers participating in to play in future to protect and promote
the survey acknowledged that aspects of the town’s interests.”
the Town Centre’s appearance, facilities
and experience and environment For an overview of the survey results
were improving (*see column), visit www.croydonbid.com.
the findings also indicate that
improving perceptions of
the town and improving
its safety and security
both during the day
and at night remain
a high priority for
businesses.

Community Support Officers (PCSOs)
as improving, a view that potentially may
have prompted 59% of consumers to
agree with the statement ‘I always feel
safe in Croydon Town Centre’.
The Croydon Town Centre Perception
Survey was conducted among 400
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Summing up the
research
findings
Mike
Evans,
managing director of
leading town centre
research
specialists,
The Retail Group, said:
“These consumer survey
findings clearly demonstrate
a loyal, regular and ‘satisfied’
Croydon consumer. Many of
the satisfaction ratings are amongst
the highest we have seen. Access is
frequently an issue for many towns,
whereas it is clearly a strength for
Croydon.”
Matthew Sims, Croydon BID chief
executive added: “It’s great to see that
people who use the Town Centre are
really starting to take note of all the
improvements being delivered as a

Despite,
tough
trading
conditions, most businesses
(57%) are satisfied with Croydon
as a trading location.The top five
aspects of the Town Centre they
rate as improving are:

Accessibility by public
transport (85%)
Rubbish bin clearance
and availability (53%)
Vandalism and graffiti (51%)
Speciality markets, events
and festivals (51%)
Way-finding and signage
and Christmas lights (50%)

Email: info@croydonbid.com

New Town Centre initiative
targets night time safety

Summer fun wows
the crowds
Croydon Town Centre
positively buzzed with
activity over the summer
as we delivered our
seasonal
programme
of entertainment to
boost visitor numbers
and increase the town’s
appeal.
Things kicked off with our BIG Get Fit
Together event at the end of July when
Croydon’s Mayor, Councillor Yvette
Hopley came along to join in the fun
and formally open the two day event.
With the emphasis on health and
fitness for all the family, visitors had the
chance to see and try out a wide range

of professionally supervised dance and
exercise classes as well as to watch
fencing, judo, rowing, taekwondo, yoga
and Zumba demonstrations.
Those of a more adventurous nature
had the opportunity to scale a 7
metre high climbing wall or test out
their football skills in a speed strike
challenge, courtesy of the Crystal Palace
FC Foundation. Visitors even had the
chance to create their own free fruit
drink using a bit of pedal power on one
of four smoothie bikes sited in North
End.
Delivered in partnership with the
Whitgift and Centrale Shopping
Centres, the event was also supported
by Virgin Active Croydon, MyPTStudio
and easyGym. Representatives from
Croydon Council’s Healthy Lifestyles

team and British Heart
Foundation were also on
hand to provide advice and
information on getting and
staying in shape in Croydon.
An estimated 20,000 people were in the
town when the event reached its peak
at 2pm on opening day. Independent
research carried out among visitors by
the Campaign Company indicated that
83% surveyed rated the event as good
or very good and 46% said the event
had improved their view of Croydon.
The fun continued on August 31st and
September 21st when performers
from the highly acclaimed Covent
Garden Entertainment Company made
a welcome return to the Town Centre.
With their own unique brand of

showmanship and jaw-dropping antics,
jugglers, unicyclists, escapologists, stilt
walkers and even a seven foot tall
dancing robot greeted the crowds over
both days, helping to boost footfall by
67% week on week on August 31st.
Look out for further details of our
next BIG Get Together event on
November 14th when we’ll once again
be transforming the Town Centre into a
magnificent, twinkling wonderland with
our Christmas lights switch-on. For more
information go to www.croydonbid.com
or follow us on Twitter @CroydonBID.

Check out Croydon loyalty
scheme launches
Savvy shoppers now have even more reason to
visit Croydon Town Centre, following the launch of
Croydon BID’s major new customer loyalty initiative
aimed at boosting Town Centre trade.

Town Centre traders back Croydon BID’s loyalty scheme. Photo: Croydon Advertiser
The Check Out Croydon loyalty card is
now available to residents, visitors and
employees alike and provides access
to a wide range of exclusive offers
and discounts available from some of
Croydon’s best known businesses.
As ‘In Contact’ went to press, 45
companies (see panel) had already
joined the scheme and many more
are expected to come on board in

the coming months as the scheme’s
momentum increases.
Pre-launch promotion has so far focused
largely on PR and media relations activity.
Within ten days of the announcement
that pre-registrations for the card were
being accepted, nearly 500 applications
had already been received.
Highly distinctive promotional window

stickers and point of sale material have
been produced to raise awareness and
enable customers to easily identify those
businesses signed up to the Check Out
Croydon scheme.
A series of dedicated launch events
is now being planned in the run-up
to Christmas, at which people will be
invited to register for the scheme.To find
out how you and your colleagues can
get involved, visit www.croydonbid.com
or follow us on Twitter @CroydonBID.
Commenting on Check Out Croydon,
Matthew Sims, Croydon BID chief
executive said: “We are thrilled to be

launching this initiative in Croydon at
this time. It provides a great incentive
for people to come into the town,
support the local economy and try
something new and is a great way for
local businesses to reward people for
their custom.
“The level of response so far from
both businesses and the public has
been fantastic. It’s a great indication
of the importance that businesses
and consumers place on rewarding
customer loyalty and an encouraging
sign of how well the scheme is likely to
be received.”

Body Shop Whitgift Centre
Brasserie Vacherin
Croydon Park Hotel
Evans
Fairfield Halls
Green Dragon
Half and Half Bar
Holiday Inn Express
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House of Fraser
Hustler Club
Joy
Jury’s Inn
Lyons Jewellers
McDonald’s Centrale
Milan Bar
Millie’s Cookies

Ponte Nuovo
Pure Flowers
Reflex Croydon
Shuropody Foot Health
Skylark
Slug & Lettuce
Solutions Gym
Spread Eagle

@croydonBID

SWAG
The George
The Lansdowne
Hotel
The Fragrance
Shop
Tiger Tiger
TM Lewin

Members of Croydon’s PubWatch
scheme - some 23 clubs and pubs in
total - have banded together to launch
the new PubWatch exclusion scheme.
Its aim is to reduce alcohol-fuelled crime
and disruptive behaviour in and around
licensed premises and, ultimately, enable

everyone who comes into the town to
feel safe and relaxed at all times.
Working on a ‘three strikes and you
are out’ principle, the scheme uses
the combined power of Croydon’s
PubWatch
members
to
share
information and deal collectively with
repeat offenders by exercising their
right to ban them from their premises.
The exclusion scheme is managed by
the Croydon PubWatch Steering Group
– an operational arm of the BID-funded,
Croydon Business Crime Reduction
Partnership - which is focused on
tackling business crime in the town,
through joint intelligence sharing.
Initially, a written warning will be
issued to any individual demonstrating

unacceptable standards
of behaviour. If, after
repeated warnings, the
behaviour persists, a ban
from all member premises
will be implemented. In more
serious cases where violence,
theft and threats towards staff are
involved for example, a ban may be
introduced immediately.
“We want everyone who uses the
Town Centre to feel safe and relaxed
no matter how they plan to spend their
time here,” said Croydon BID’s crime
reduction manager Shaun Webster.

“Licensees, businesses, the Met Police
and Croydon Council are all fully behind
this scheme, appreciating the benefits
that it can bring to the town as a whole
through improved perceptions.”

“The hope is that on receiving an initial
warning, the vast majority of individuals
will reassess and adjust their behaviour
in order to avoid risking a ban.

For more information, contact Shaun
Webster business crime reduction
manager on 020 8603 0055 or email
shaun.webster@croydonbid.com.

Campaign clamps down on street
drinking and begging
A joint summer campaign
to tackle street drinking
and begging has led to 32
arrests, the issue of 34
fixed penalty notices and
347 alcohol seizures.
The campaign, run jointly by the Safer
Croydon Partnership and Croydon
BID, saw action being taken against
individuals harassing the public for
money and acting anti-socially by
causing drunken disturbances.
Persistent offenders will continue to be
identified by the Metropolitan Police
throughout the autumn and further
action taken against them, including

applications for anti-social behaviour
orders for the worst offenders.
Homeless, drugs and alcohol outreach
agencies, Thames Outreach and
Westminster Drugs Project, worked
alongside the partnership, supporting
offenders and discouraging them from
returning to the Town Centre. This
work will continue in the future, with
day provision, access to treatment and
support services also planned.
Work is also planned with licensees
selling high-strength lagers and ciders
in order to encourage responsible retail
sales.
Commenting on the campaign, Croydon
BID chief executive, Matthew Sims, said:

“This partnership between Croydon
BID, the Metropolitan Police and the
Council has delivered great results. It’s
enormously pleasing to see the
difference that it has made.

we’ve sent
a
strong
message
to
those responsible
that their behaviour will
not be tolerated here in Croydon.

“Street drinking and begging seriously
impact on people’s feelings of well-being
and perceptions of safety in our town.
We must therefore be conscious that
this is a long-term issue and work with
our partners to ensure the Town Centre
is perceived positively to encourage
Croydon’s growth.”

“I look forward to working with our
partners over the coming weeks and
months to look at how we can build on
what we’ve already achieved and put in
place long-term solutions to tackle this
problem.”

Croydon Police operation lead, acting
Chief Inspector Pete McGarry, said:
“We’ve seen some really encouraging
results in terms of arrests and alcohol
seizures, and perhaps most importantly

If your business experiences any issues
in these areas, contact Shaun Webster,
business crime reduction manager at
the BID on 020 8603 0055 or email
shaun.webster@croydonbid.com.

CBCP sponsors Best Bar None Awards
Our BID-funded Croydon Business Crime Reduction Partnership
(CBCP) is pleased to be sponsoring the 2013 Best Bar None Awards.

Check Out Croydon Cards accepted here:
Albert’s Table
All Dental Clear
Bad Apple
Bagatti’s
Bar Dice
BHS
Black Sheep Bar
Body Shop Centrale

Tough new action is
being taken against
alcohol-related crime and
anti-social behaviour in
Croydon following the
introduction of a Town
Centre exclusion scheme,
banning persistent and
prolific offenders.

Toni & Guy
Trade Secret
Txt Bar
Waterstones
Yates’s
YO! Sushi
Zucchi Shoes

www.croydonbid.com

A national scheme
that recognises the
responsible management and operation
of licensed premises, the scheme aims
to reduce alcohol related crime in the
Town Centre and promote responsible
drinking.
The government endorsed scheme is
now in its eleventh year in Croydon and
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is co-ordinated by Croydon Council
with support from the Metropolitan
Police, the London Fire Brigade and
licensed premises.
“The strategic aims and objectives of
the Best Bar None scheme are closely
aligned with those of the CBCP, being
to substantially reduce levels of crime
and anti-social behaviour and ensure

Tel: 020 8603 0050

everyone’s experience of the Town
Centre is a positive one, no matter
when they visit,” said Andrew Bauer,
CBCP Chairman and Director of the
Whitgift Shopping Centre.
“We’re pleased therefore to be
sponsoring this initiative and working
with the town’s licensed premises in
support of these very important goals.”

If you are interested in finding out
more about the scheme, contact Shaun
Webster on 020 8603 0055 or email
shaun.webster@croydonbid.com.
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New Town Centre initiative
targets night time safety

Summer fun wows
the crowds
Croydon Town Centre
positively buzzed with
activity over the summer
as we delivered our
seasonal
programme
of entertainment to
boost visitor numbers
and increase the town’s
appeal.
Things kicked off with our BIG Get Fit
Together event at the end of July when
Croydon’s Mayor, Councillor Yvette
Hopley came along to join in the fun
and formally open the two day event.
With the emphasis on health and
fitness for all the family, visitors had the
chance to see and try out a wide range

of professionally supervised dance and
exercise classes as well as to watch
fencing, judo, rowing, taekwondo, yoga
and Zumba demonstrations.
Those of a more adventurous nature
had the opportunity to scale a 7
metre high climbing wall or test out
their football skills in a speed strike
challenge, courtesy of the Crystal Palace
FC Foundation. Visitors even had the
chance to create their own free fruit
drink using a bit of pedal power on one
of four smoothie bikes sited in North
End.
Delivered in partnership with the
Whitgift and Centrale Shopping
Centres, the event was also supported
by Virgin Active Croydon, MyPTStudio
and easyGym. Representatives from
Croydon Council’s Healthy Lifestyles

team and British Heart
Foundation were also on
hand to provide advice and
information on getting and
staying in shape in Croydon.
An estimated 20,000 people were in the
town when the event reached its peak
at 2pm on opening day. Independent
research carried out among visitors by
the Campaign Company indicated that
83% surveyed rated the event as good
or very good and 46% said the event
had improved their view of Croydon.
The fun continued on August 31st and
September 21st when performers
from the highly acclaimed Covent
Garden Entertainment Company made
a welcome return to the Town Centre.
With their own unique brand of

showmanship and jaw-dropping antics,
jugglers, unicyclists, escapologists, stilt
walkers and even a seven foot tall
dancing robot greeted the crowds over
both days, helping to boost footfall by
67% week on week on August 31st.
Look out for further details of our
next BIG Get Together event on
November 14th when we’ll once again
be transforming the Town Centre into a
magnificent, twinkling wonderland with
our Christmas lights switch-on. For more
information go to www.croydonbid.com
or follow us on Twitter @CroydonBID.

Check out Croydon loyalty
scheme launches
Savvy shoppers now have even more reason to
visit Croydon Town Centre, following the launch of
Croydon BID’s major new customer loyalty initiative
aimed at boosting Town Centre trade.

Town Centre traders back Croydon BID’s loyalty scheme. Photo: Croydon Advertiser
The Check Out Croydon loyalty card is
now available to residents, visitors and
employees alike and provides access
to a wide range of exclusive offers
and discounts available from some of
Croydon’s best known businesses.
As ‘In Contact’ went to press, 45
companies (see panel) had already
joined the scheme and many more
are expected to come on board in

the coming months as the scheme’s
momentum increases.
Pre-launch promotion has so far focused
largely on PR and media relations activity.
Within ten days of the announcement
that pre-registrations for the card were
being accepted, nearly 500 applications
had already been received.
Highly distinctive promotional window

stickers and point of sale material have
been produced to raise awareness and
enable customers to easily identify those
businesses signed up to the Check Out
Croydon scheme.
A series of dedicated launch events
is now being planned in the run-up
to Christmas, at which people will be
invited to register for the scheme.To find
out how you and your colleagues can
get involved, visit www.croydonbid.com
or follow us on Twitter @CroydonBID.
Commenting on Check Out Croydon,
Matthew Sims, Croydon BID chief
executive said: “We are thrilled to be

launching this initiative in Croydon at
this time. It provides a great incentive
for people to come into the town,
support the local economy and try
something new and is a great way for
local businesses to reward people for
their custom.
“The level of response so far from
both businesses and the public has
been fantastic. It’s a great indication
of the importance that businesses
and consumers place on rewarding
customer loyalty and an encouraging
sign of how well the scheme is likely to
be received.”
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Brasserie Vacherin
Croydon Park Hotel
Evans
Fairfield Halls
Green Dragon
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Holiday Inn Express
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Members of Croydon’s PubWatch
scheme - some 23 clubs and pubs in
total - have banded together to launch
the new PubWatch exclusion scheme.
Its aim is to reduce alcohol-fuelled crime
and disruptive behaviour in and around
licensed premises and, ultimately, enable

everyone who comes into the town to
feel safe and relaxed at all times.
Working on a ‘three strikes and you
are out’ principle, the scheme uses
the combined power of Croydon’s
PubWatch
members
to
share
information and deal collectively with
repeat offenders by exercising their
right to ban them from their premises.
The exclusion scheme is managed by
the Croydon PubWatch Steering Group
– an operational arm of the BID-funded,
Croydon Business Crime Reduction
Partnership - which is focused on
tackling business crime in the town,
through joint intelligence sharing.
Initially, a written warning will be
issued to any individual demonstrating

unacceptable standards
of behaviour. If, after
repeated warnings, the
behaviour persists, a ban
from all member premises
will be implemented. In more
serious cases where violence,
theft and threats towards staff are
involved for example, a ban may be
introduced immediately.
“We want everyone who uses the
Town Centre to feel safe and relaxed
no matter how they plan to spend their
time here,” said Croydon BID’s crime
reduction manager Shaun Webster.

“Licensees, businesses, the Met Police
and Croydon Council are all fully behind
this scheme, appreciating the benefits
that it can bring to the town as a whole
through improved perceptions.”

“The hope is that on receiving an initial
warning, the vast majority of individuals
will reassess and adjust their behaviour
in order to avoid risking a ban.

For more information, contact Shaun
Webster business crime reduction
manager on 020 8603 0055 or email
shaun.webster@croydonbid.com.

Campaign clamps down on street
drinking and begging
A joint summer campaign
to tackle street drinking
and begging has led to 32
arrests, the issue of 34
fixed penalty notices and
347 alcohol seizures.
The campaign, run jointly by the Safer
Croydon Partnership and Croydon
BID, saw action being taken against
individuals harassing the public for
money and acting anti-socially by
causing drunken disturbances.
Persistent offenders will continue to be
identified by the Metropolitan Police
throughout the autumn and further
action taken against them, including

applications for anti-social behaviour
orders for the worst offenders.
Homeless, drugs and alcohol outreach
agencies, Thames Outreach and
Westminster Drugs Project, worked
alongside the partnership, supporting
offenders and discouraging them from
returning to the Town Centre. This
work will continue in the future, with
day provision, access to treatment and
support services also planned.
Work is also planned with licensees
selling high-strength lagers and ciders
in order to encourage responsible retail
sales.
Commenting on the campaign, Croydon
BID chief executive, Matthew Sims, said:

“This partnership between Croydon
BID, the Metropolitan Police and the
Council has delivered great results. It’s
enormously pleasing to see the
difference that it has made.

we’ve sent
a
strong
message
to
those responsible
that their behaviour will
not be tolerated here in Croydon.

“Street drinking and begging seriously
impact on people’s feelings of well-being
and perceptions of safety in our town.
We must therefore be conscious that
this is a long-term issue and work with
our partners to ensure the Town Centre
is perceived positively to encourage
Croydon’s growth.”

“I look forward to working with our
partners over the coming weeks and
months to look at how we can build on
what we’ve already achieved and put in
place long-term solutions to tackle this
problem.”

Croydon Police operation lead, acting
Chief Inspector Pete McGarry, said:
“We’ve seen some really encouraging
results in terms of arrests and alcohol
seizures, and perhaps most importantly

If your business experiences any issues
in these areas, contact Shaun Webster,
business crime reduction manager at
the BID on 020 8603 0055 or email
shaun.webster@croydonbid.com.

CBCP sponsors Best Bar None Awards
Our BID-funded Croydon Business Crime Reduction Partnership
(CBCP) is pleased to be sponsoring the 2013 Best Bar None Awards.
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A national scheme
that recognises the
responsible management and operation
of licensed premises, the scheme aims
to reduce alcohol related crime in the
Town Centre and promote responsible
drinking.
The government endorsed scheme is
now in its eleventh year in Croydon and
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is co-ordinated by Croydon Council
with support from the Metropolitan
Police, the London Fire Brigade and
licensed premises.
“The strategic aims and objectives of
the Best Bar None scheme are closely
aligned with those of the CBCP, being
to substantially reduce levels of crime
and anti-social behaviour and ensure
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everyone’s experience of the Town
Centre is a positive one, no matter
when they visit,” said Andrew Bauer,
CBCP Chairman and Director of the
Whitgift Shopping Centre.
“We’re pleased therefore to be
sponsoring this initiative and working
with the town’s licensed premises in
support of these very important goals.”

If you are interested in finding out
more about the scheme, contact Shaun
Webster on 020 8603 0055 or email
shaun.webster@croydonbid.com.
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Croydon BID website relaunches
Croydon BID’s website has been given a fresh new
look following re-design and re-development of the
site www.croydonbid.com.
Broader content has been written and
new pages added providing lots more
information about the BID’s work and
the wide range of projects we deliver
in support of our five key pledges to
make Croydon safer, cleaner, better
promoted, more attractive and more
accessible.

feed @CroydonBID and our Check Out
Croydon loyalty card scheme.

A new news section will provide regular
updates on all internal and external
events, activities and developments
taking place in the town. Dedicated
sections have also been created
specifically for Croydon BID’s Twitter

“It’s been designed to make it as
user friendly as possible and I’d really
encourage anyone interested in keeping
abreast of what’s going on in Croydon
to visit www.croydonbid.com and add it
to their favourites.” he added.

“We’re really pleased with the site. It’s
packed with information about the BID
as well as news on some of the big
issues affecting the town,” said Croydon
BID chief executive Matthew Sims.

Deputy Mayor headlines
Develop Croydon
Conference
London’s Deputy Mayor for Business & Enterprise, Kit Malthouse, will
be the keynote speaker at this year’s Develop Croydon Conference at
the Fairfield Halls on Wednesday, November 13, 2013.
having been appointed into the
newly-created role by London’s
Mayor, Boris Johnson last year.
Tasked with increasing the number of
Londoners in employment as well as
leading the economic and business
policy for City Hall, Mr Malthouse is one
of the capital’s most influential politicians,

A particular talking point at this year’s
conference is expected to be the
planned re-development of Croydon’s
Whitgift and Centrale shopping
centres by retail giants Westfield and

Hammerson and what it means for the
town.
The conference will also focus on the
benefits arising from schemes due to
be completed this year including the
new footbridge linking East Croydon
station with the Town Centre; the new
Grade A Renaissance and Interchange

About Croydon BID
Our aim is to ensure that Croydon increasingly is regarded as
one of the best places in the South East to visit, work, live and do
business by delivering positive change and improvements to the
Town Centre that enhance its competitive position.
We represent the interests of around 600 businesses and our projects
and services directly reflect their expressed, up-to-date priorities, namely: that the town should
be made safer, cleaner, better promoted, more attractive and more accessible.
We are funded through a mandatory 1% levy collected from all businesses in the area with
a rateable value of £40,000 or more. As a result, since the BID was first formed in 2007, in
excess of £9 million of extra investment has been made on improving the Town Centre.
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office developments and various ‘place
making’ improvements being delivered
by Croydon Council.
For more information about the event,
or to book tickets, visit the Develop
Croydon Conference website at
www.developcroydonconference.com.

2012-13
- the year
in review
Copies of Croydon BID’s Annual Report,
detailing the work and achievements of
the BID company during the 2012-13
financial year, are now available.
The report has been posted out
to all BID levy paying companies.
For your personal copy contact
us on 020 8603 0050 or email
info@croydonbid.com.

www.croydonbid.com

