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MAKING A
DIFFERENCE
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Created, funded and managed by the
town centre business community since
2007, our aim is to make everyone’s
experience and impression of Croydon
town centre a better one so that it
is regarded as one of the premier
destinations in south London in which
to work, live, visit and do business.
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Geographically, we are one of
the largest Business Improvement
Districts in the country, covering
virtually the entire town centre.
We represent approximately
550 levy-paying organisations,
which include many well-known
brands and businesses in the
retail, office, leisure, hospitality
and public sectors.

All our work is funded through
a mandatory 1% levy
collected from businesses in
the BID area with a rateable
value of £40,000 or more.

In 2018-2019, this generated an income of

£922,000.
This income was supplemented by additional
cash and in-kind contributions, worth around

£401,000.
Bringing the total invested in the town last
year to approximately

£1.33 million.
We represent around 550 levy paying
organisations.
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Our activities
focus on the
five priority
areas that
businesses
tell us are
important
for ensuring
Croydon’s
success:

Ensuring everyone

Maintaining a

Representing the

feels comfortable

clean and attractive

interests of businesses

and safe

environment

and keeping them
informed

Raising the town

Promoting Croydon’s

centre’s profile and

accessibility and

enhancing people’s

helping people find

experience of it

their way around

Chairman’s Statement
the borough, but from far and
wide. As such, our investment
into the town centre has seen
a greater shift and focus on
delivering attractive events
and activities which embraces
the need to create a positive
experience for all.
Challenges at a national
and local level have been at
the heart of much discussion,
with high streets up and
down the country adversely
affected by uncertainty,
reduced consumer
confidence and changing
behaviours and attitudes.
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As always, Croydon BID
continues to act as the
strong representative
voice for business in a time
of great change.
With an increasing number
of construction sites, greater
levels of hard hats and a
skyline cluttered with cranes,
it can, at times, be difficult
to see Croydon as a
destination of choice.
We are making great progress
in joining up the physical
infrastructure improvements
with the more creative arts
and cultural activities that
offer an experience and
attract people, not just from

I am proud to say that
Croydon BID is very much
at the heart of the change
taking place in our town
centre as we strive to create
a premier destination for
London in which to work,
live, visit and do business.
In particular, we are constantly
evolving our approach to
improving the feeling of safety
on our streets, working with
partners to deliver initiatives
that offer tangible results.
Our renewed partnership with
Croydon Metropolitan Police
Service (MPS) serves as a
positive example of delivering
greater visibility with increased
overtime resources and a
focused programme of
operational activity.

On your behalf, we will
continue to offer you a voice,
representing you, your views
and needs, while working with
partners such as Coast to
Capital, the London LEAP,
the Gatwick Diamond
sub-region and central
London on the issues that
matter most to us all.
I would like to take this
opportunity to thank our BID
Board members and our
Executive Committee, who
devote a considerable
amount of un-remunerated
time to ensure that effective
and challenging strategies
are formulated to deliver
against our pledges, making
a positive difference to the
environment in which we
all operate. As ever, our
executive team, led by
Chief Executive Matthew
Sims, are resolutely committed
to supporting your needs
as a business.

Neil Chandler
Chairman

Nationally, businesses are
generally hampered by
ongoing uncertainty in the
economy which has resulted
in reduced consumer
confidence and tougher
economic conditions in which
businesses from all sectors
must operate. However, I am
encouraged by the current
transformation we are seeing
in Croydon, with positive
progress being made to the
landscape and environment
all around us.
Much of the discussion
continues, as expected,
to focus on the £5.25bn
regeneration programme
of the town centre. It is
important to note that the
regeneration plans, which
include improvements to
infrastructure, are the sum
of over 60 developments.
We are witnessing a period
of real change, concrete
change, which we can
now reach out and touch.
Change on this scale is
unquestionably complex;
it takes time to bring about
and an inordinate number of
challenges to overcome.
I understand that the
obstacles seem greater than
ever but at the same time,
I firmly believe that, as the
challenges mount up, they

bring with them an
opportunity in which to take
stock, innovate and discover
new routes to market.
My team are focused on
delivering the pledges in
every situation, creating
positive outcomes needed
for you and your business,
and the town centre.

information, advice and
guidance and are the first
impression of any customer
experience. Our cleaning
team are our unsung heroes,
as many of our major footfall
streets are deep cleaned,
delivering a fresh look
and feel to the pedestrian
walkways of our town centre.

Investing in your safety
remains a constant focus for
Croydon BID. We have made
progress in strengthening our
relationship with the Croydon
Metropolitan Police Service to
deliver greater tangible results,
increased visibility and offering
you and your business further
added value. Following
reviews and shared insights,
our partnership agreement
has been adapted, to ensure
that the new ways of working
can deliver more directly and
with greater impact for the
business community.

The need to understand
your individual needs is pivotal
to what we do to make a
difference to you and your
businesses. Our activity
focused on providing a
one-to-one service of updates
and information, supported
with digital communications,
so that you feel more
engaged with your town
centre. We are very much
your voice during a period
of significant change.

We have embraced the need
to create a great impression
for our town centre with the
introduction of a programme
of events, including: Street
Live, a new summer campaign
of events, the delivery of
Wimbledon Live, and our new
Christmas activities. All this
and more ensures that we
can deliver great value for
money, in terms of creating
a great impression.
The experience of Croydon
must be a positive one as
we deal with the pressures
regeneration brings. Our
ambassadors are central to
that. In their bright pink
uniforms, they offer the
welcome smile, the

I would like to place on record
my thanks to you, our levy
payers, for your continuing
support, as we deliver out
projects and initiatives aimed
at making a difference to you
and your businesses. Again,
my personal thanks to our
small executive team, who
are committed to representing
and delivering on your behalf.
They are an exceptionally
talented group of individuals
committed to making sure
Croydon is seen as one of the
best places in south London to
work, live, visit and do business.

Matthew Sims
Chief Executive
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That said, Croydon’s future
looks optimistic as plans for
growth continue at pace and
the large–scale regeneration
and redevelopment works
offering clear signs that
Croydon is ready to begin
an exciting new chapter in
its history.

Our focus is, and has always
been, on representing you,
our members, delivering the
support and value you and
your business needs using a
solutions based approach
that delivers. Our principles
and pledges remain the
same, and our commitment to
you, the town centre business
community, is unwavering.
As with any business, we are
continually adapting to the
current business climate,
creating strategies and
plans with the support of our
partners so we can make a
difference to our town centre.

Chief Executive’s Statement
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As we reflect on the past year,
it has highlighted the challenges
faced nationally and locally in
making sure our streets are safe
and secure. That is why investing
in your safety has always been
at the forefront of what we do;
a priority pledge that is focused
on supporting your needs. On a
local level, the initiatives we’ve
taken have proven very
successful.

12,000
	additional hours of on
street policing

£64,000

20,000

44%

71%

raised to support
homelessness in Croydon
as part of Sleep Out 2019

business critical
communications issued
to CBCP members

reduction in violence on
London Trams through
our additional BTP officers

Increase in Croydon Business
Crime Reduction Partnership
Members (CBCP)

18.4%

50

120

23

reduction in reported
shoplifting

additional British Transport
Police (BTP) officers
delivered over 15 key
dates on London Trams

youths engaged as
part of Back to
School campaign

workshops delivered
as part of our anti-knife
awareness campaign
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INVESTING
IN YOUR
SAFETY
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including 400 incident
reports, supported by a
membership growth of
71% in the past year.
Back to School Safety
Campaign: 54 stop and
searches, 18 arrests and
4 community resolutions
In September 2018, Croydon
BID, Croydon Council and
the Metropolitan Police
co-ordinated a multi-agency

In 2018-2019, we continued
our match-funding
agreement with the
Metropolitan Police, called
‘Met Patrol Plus’, creating
a town centre police team
of six uniformed officers,
delivering an additional
12,000 hours of policing in
the town centre.
As a result, police presence
and visibility increased,
resulting in an 18.4%
reduction in reported
shoplifting in the twelve
months to January 2019.

The Back to School campaign
made a significant difference
in supporting businesses in the

There were a total of 54
intelligence-led stop and
searches, which led to 18
arrests and 4 community
resolution orders for possession
of drugs issued. In total, the
Back to School campaign
engaged with over 120 youths.

REDUCTION
IN REPORTED
SHOPLIFTING

50 British Transport Police
officers across the London
Trams network

Croydon Business Crime
Reduction Partnership goes
from strength to strength

Working in partnership with
the British Transport Police,
we invested in securing
additional British Transport
Police officers were in place
across the London Tram
network across 15 key dates,
specifically Christmas.

The CBCP has taken positive
strides as it continues to
provide intelligence led
advice and support to our
business community through
its many forums and online
intelligence portal.

Accreditation, National
Association of Business
Crime Reduction
Partnerships and Secure
by Design

As a result of our
engagement across the
year, we have issued
20,000 business critical
communications, supporting
businesses with up to date
information. There have
been over 4,000 logins to
the online intelligence portal,

Our Croydon Business Crime
Reduction Partnership was
independently assessed
and achieved a nationally
recognised accreditation
with a standard of
excellence, demonstrating
the value that this partnership
adds to its 235 members.

This resulted in a 44%
reduction in violent crimes
being committed across
the London Trams network
in this period.

The success of this campaign
led to Croydon BID and its
partners being nominated
for a “The Small Business
Friendly Award” for their
work in reducing crime
and anti-social behaviour.

town centre, with reductions
in reported crimes, as well as
providing the assistance,
support, visibility and safety
required for young people.

18.4%

WHAT WE DELIVERED
12,000 additional hours of
policing in the town centre

four day campaign for
‘Back to School’.

Croydon Sleep Out 2019
Croydon witnessed the
first ever Sleep Out on 24th
March 2019 at Boxpark
Croydon as Croydon BID
supported Evolve Housing +
Support. Raising money and
awareness of the increasing
nature of homelessness across
the UK in our towns and cities,
over 165 people took part,
many from our local business
community, to raise £64,000.

Killing with Kindness
campaign
Led by homelessness charity,
Thames Reach, this campaign
focused its efforts in deterring
people from giving money to
those begging on our streets.
Working with over 70
businesses, the campaign
encouraged people to give
to homelessness charities that
have the knowledge,
professionalism and
experience to best help
homeless people.
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By working closely with the
Metropolitan Police, British Transport
Police, Croydon Council, and our
own intelligence-led Croydon
Business Crime Reduction
Partnership (CBCP), we were
a central partner in delivering
pro-active, tangible results
while providing businesses and
their employees with informed
advice, support and guidance
in our overall efforts to deter
and reduce crime.

Croydon continues to flourish
as an arts and music scene
and is fast becoming a cultural
destination for the capital.
The negative perception of the
past is being rapidly replaced
with a reputation of growth and
development as Croydon is
seen by many as a major
force in London’s economy.

14

45m

812,000

58,000

100,000+

7,000

impressions on Twitter

new users on our websites

reached solely via
national and local
press coverage

12,000

80

communications, promoting
Check Out Croydon
card offers

new registrations to Check
Out Croydon generated
from Croydon’s Christmas,
Advent Competition

followers on Facebook,
Twitter and Instagram

businesses using our Check
Out Croydon card scheme
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CREATING
A GREAT
I M PRE SSI O N

Working with partners and
independently, Croydon BID
plays a central role in creating,
developing and delivering a
positive message across all
communications channels,
supporting our growth as a
town centre.

CheckOutCroydon.com
showcases shops, restaurants,
cafes, nightlife and
entertainment venues, as
well as events, activities and
offers, in order to encourage
people to spend more time in
the town centre and give a
better impression of the heart
of Croydon as a destination.

Added 80 businesses onto
the Check Out Croydon
card scheme
By providing and maintaining
a loyalty card scheme,
people who live in, work in
or visit Croydon, can be
encouraged to try new
places, or spend more time
and money here. Building

on this network of engaged
businesses, 2018-2019 saw
80 businesses take this
opportunity to promote their
own businesses with this
scheme which is available
and free to all businesses in
the BID membership.

812,000
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WHAT WE DELIVERED
To help people think differently about Croydon and to see it in a new light, we:
Reached over 45 million
via press coverage

Strengthened our social
media presence by 3,000+

By creating marketing
and promotional campaigns
to highlight the positive
changes taking place in
the town centre and the
meaningful outcome for all
those working, living and
visiting Croydon, we were
able to reach over 45 million
people through print, digital
and social platforms.

Our social media presence
continued its growth with over
3,000 followers. Across our
four social media platforms,
we received over 12,000
engagements on Facebook,
Twitter and Instagram for
Croydon BID and Check
Out Croydon in 2018-2019.
Furthermore, our Croydon BID
and Check Out Croydon
Twitter accounts received
812,000 impressions. Much of
our engagement across
digital platforms such as

social media allows Croydon
BID to promote the positive
stories, the events, festivals,
activities and businesses
that make up Croydon
town centre.
Attracted 58,000 new
users to our websites
Creating engaging
content and publishing
regular communication
on our two websites,
www.checkoutcroydon.com
and www.croydonbid.com
has resulted in 58,000
new users in 2018-2019.
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IMPRESSIONS
ON TWITTER
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Creating a destination, a space
to which people are attracted,
in which they can spend more
time and enjoy, has never been as
important as it is now, especially
as Croydon transitions through
large scale regeneration.

18

We have been pro-actively
delivering positive
activations, events and
festivals designed to
attract people from all
walks of life to simply enjoy
Croydon town centre
and all that it has to offer.

100
	days of entertainment
and events

60+

76%

6,500+

76%

new pieces of street art

of shoppers at the Christmas
market rated it 7+ out of 10

people attracted to 14 days
of Wimbledon Live 2018

390,000+

98%

of respondents enjoying the
Croydon Christmas Market
agreed that it improved
the shopping experience
and atmosphere

5
permanent pieces of
street art installed

people experienced the
Croydon Christmas Market

of survey respondents
thought that the Wimbledon
Live experience showcased
Croydon in a positive light

19
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F E S T I VA L S
AND
EVENTS

Creating a great impression by
providing a programme of highly
entertaining events that attract
and appeal to a wide audience.
By devising and delivering a
programme of exciting and
attractive events throughout
the year, creating additional
interest in the town centre by
providing fresh and engaging
entertainment, we captured
people’s attention and
imagination as our events
struck a positive chord for
the town centre.

20

To bring neglected areas
to life, we supported the
Croydon Collection, which
involved the creation of

five pieces of permanent
street art by world-renowned
artists. This has enhanced
Croydon’s reputation for
its sensational street art,
positively influencing
Croydon’s image as a
cultural powerhouse.
For the first time, Wimbledon
Live hit the High Street,
attracting 6,500 visitors.
With all the cultural events,
continental street markets,
BRIT Presents and much
more we were able to create
a great impression and
increase interest in Croydon
as a place to visit.

WHAT WE DELIVERED
The Croydon Collection

Wimbledon Live

Street Live

The Croydon Collection
was focussed on bringing
neglected areas to life
by the addition of five
permanent pieces of street
art by world-renowned
artists, including a piece
called The Thinker Child
that is seen from the train
platforms at East Croydon
station, by the artist, Run.

We transformed a largely
disused space and created
an attractive destination,
installing a giant outdoor
screen so that all the key
games of the Wimbledon
Championships could be
watched. This event saw
a 3.6% increase in footfall
during the two week
period with 98% of survey
respondents agreeing that
Wimbledon Live showcased
Croydon in a positive light.

In partnership with Croydon
Council, we delivered a
wealth of free cultural, music
and dance events in the
High Street, throughout the
summer, as part of the Street
Live series. This series of events
showcased local talent,
providing 48 days of activity
in the town centre’s newest
pedestrianised area,
supporting businesses and
benefiting the community.

The market consisted of 29
authentic wooden chalets
with a diverse mix of traders,
including local makers,
associated to Made in
Croydon. Over 390,000
people experienced the
market, with 76% of survey
respondents stating that
Croydon’s Christmas market
improved the shopping
experience and atmosphere.

BRIT Presents

Christmas Lights

Working in partnership
with Croydon Council
and the BRIT school, a series
of events and activations
were brought to the town
centre. The nationally
renowned and extremely
talented BRIT school students
attracted attention with
their dance and music
performances, including
a fantastic flash mob, the
video of which gained
over 5,000 views online.

Our annual Christmas
Light Switch-On kick-started
the festive celebrations
for Croydon with a host of
entertainment including the
loveable characters PJ Masks.
Our partnership with the
two main shopping centres
offered an eclectic mix of
activities complete with the
all-important countdown
to the light switch-on with
Young Mayor William
Awomoyi. In total, Croydon
BID covered 16 major footfall
streets in Croydon with
sparkling Christmas lights.

6,500+
PEOPLE ATTRACTED
T O 1 4 DAY S O F
WIMBLEDON
LIVE 2018

21
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Across 2018-2019, we
delivered a varied
programme of 100 days
of entertainment and
events throughout the year.

Highlights included: Street
Live, a medley of events
across a three month period
offering music, dance and
live sporting action; the
launch of Wimbledon Live,
our purpose-built live
television screen, which
showed every game, set and
match of Wimbledon 2018.
Other events included our
Christmas event programme,
with the introduction of
Croydon’s Christmas Market.

Croydon’s Christmas
market

22

As Croydon undergoes
its transformational
regeneration programme,
we are focused on making
sure we add colour and
vibrancy across the town
centre, improving its
appeal while supporting
business community with
activities designed to
improve its immediate
aesthetic appearance.

square-metres of
pavement powerwashed

1,850

5,400

500

5

extra hours of deep
cleaning

plants purchased for our
award-winning floral displays

hours spent maintaining
year-round colour

new permanent, largescale pieces of street art

2,300

1,200

120

Items of street furniture
cleaned

hours of Christmas
illuminations across 16
major footfall streets

hours of volunteers’ time
provided to revitalise
Reeves Corner

23
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37,000

D E L I V E R I N G
BRIGHTER
STREETS

Power-washing the pavements
and providing 1,850 extra hours
of cleaning enabled us to make a
visible difference and improve the
aesthetic appeal of Croydon.

24

specific locations by the
installation of permanent
street art.

To add a brighter appearance to the streets and maintain an attractive
appearance for our town centre, we:

Cleansing the town centre
included power-washing
and the removal of gum and
graffiti, carried out by our
specialist cleaning team.
Twice a week, operating a
nine hour shift from 4.00am
– 1.00pm, our cleaning team
is dedicated to improving
the street scene, responding
to your requirements and
delivering value.

Love where you Live
For the fourth consecutive
year, we lent our support to
McDonalds’ national “Love
Where You Live” campaign,

partnering with 35 volunteers
from McDonalds Croydon
and Croydon Council
to deliver a series of
improvements to Reeves
Corner. In total, 110 bags
of rubbish were collected,
bringing a much-neglected
area back to life.

5 ,4 0 0

In 2018-2019, the cleaning
team tackled an enormous
area of pavements, the
equivalent of 7 football
pitches, power-washing,
removing the gum and daily
grime, as well as cleaning
over 2,300 items of street
furniture, creating a brighter,
more attractive town centre.

WHAT WE DELIVERED

Provided 1,850 extra
hours of cleaning

By planting and maintaining
over 170 hanging baskets and
revitalising five planting sites,
we planted over 5,400 flowers
in 2018-2019. The colour and
vibrancy of the flowers and
greenery adds an attractive,
colourful juxtaposition against
the urban landscape. Reeve’s

Corner, Thomas Turner Path,
Wellesley Road, Dingwall
Road and George Street
were maintained areas for
greening in 2018-2019.

PLANTS FOR OUR
AWARD WINNING
F L OW E R D I S P L AY S

Targeted cleansing

World-renowned street art

Christmas illuminations

In response to specific
business needs, we targeted
the town centre’s most
neglected areas, delivering
a ‘grot spot’ wash-down
and disinfection service,
and cleansing street
furniture and bins. Corners
and underpasses of the
town centre that were
previously overlooked
were targeted through
focussed cleaning efforts.

As part of the RISE festival,
London’s largest international
urban art festival, five pieces
of permanent street art were
installed, including The Thinker
Child, by world-renowned
artist RUN, which visibly
welcomes all the passengers
on every train in and out of
East Croydon rail station.

Utilising energy efficient
Christmas lighting (that
considers the environmental
impact of light energy) we
illuminated the 16 major
thoroughfares across the
town centre for over 1,200
hours during the festive
season. Transforming Croydon
every year at Christmas, for
the last 12 years, is central to
our plans as we improve the

look, feel and brightness
of the town centre
especially in the
winter months.

25
A n n ua l Re p or t 2 018 -2 019

A n n ua l Re p or t 2 018 -2 019

With the largest population
of any London borough,
keeping Croydon clean is a
constant battle. In order to
improve the appearance
of the town centre, we
focussed our efforts on
additional cleansing and
the introduction of hundreds
of floral displays, which bring
both colour and life through
the main thoroughfares.
Furthermore, we uplifted

Improved urban
landscaping

Providing a warm and friendly
welcome to Croydon, and helping
visitors and locals to make the
most of their time in the town
centre, our street ambassadors
are an essential part of our
team and the town centre.

26

Launched in 2015, Check
Out Croydon continues
to provide people with
information, advice and
guidance supported
with business visits and
environmental reporting.
Furthermore, as our
street ambassadors
conduct business visits,
they are pro-actively
promoting shops, bars,
cafes, restaurants,
nightlife, entertainment
and latest offers.

5,100
detailed interactions
with the public

62,000

3,800

4,000

people welcomed by our
street ambassadors

intelligence reports
completed

interactions between our
ambassadors and the
business community

6,300

1,600

additional hours providing
information, guidance
and advice

environmental issues,
including fly-posting, graffiti,
illegal street trading and
illegal advertising

600+
anti-social issues reported

27
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HELPING YOU
IN AND
AROUND

It’s impossible not to recognise
our street ambassadors, in their
distinctive pink uniforms, with
‘I’m here to help you’ across
their backs.

28

With the key purposes of
meeting and greeting
visitors and locals to Croydon,
reporting on environmental
and anti-social issues, and
engaging with businesses
on a daily basis, their remit
also contributes to delivering
both our pledges of
creating a great impression
and delivering brightening
the streets.

As well as essential, useful
information, the website is
updated regularly with
events and offers.

In addition, our street
ambassadors visit businesses
across the town centre,
to engage and support them
in their day to day operations.
They also report and note
any environmental or
anti-social issues in order to
identify and resolve them.

To provide helpful assistance and a warm welcome to people in and around
the town centre, we:

We delivered over 6,300 hours
of information, guidance and
advice, by arranging street
ambassadors for nine hours
a day, five days a week.

Our team of brightly
uniformed street
ambassadors welcomed
62,000 people to Croydon
town centre. On hand to

Our street ambassadors
reported a total of 1,600
environmental issues,
which not only included
fly-posting and graffiti, but
also illegal street trading,
illegal advertising and issues
with street furniture. These
reports were either dealt
with by our cleansing team
or reported through to
Croydon Council via the
‘Croydon’s my account’ app.
On average, environmental
issues were completed within
10 days from reporting.

The interactions between our
street ambassadors and the
business community were
managed and recorded.
Our ambassadors provided
practical support to the local
business community through
day-to-day liaison; they
assisted with the promotion of
business events and activities
and acted as a two-way
communication with the
rest of the Croydon BID team,
so we could optimise support
as a whole.

Our street ambassadors
helped us to tackle anti-social
behaviour by reporting issues
to the Business Crime and
Safety Manager in order to
pro-actively resolve problems,
representing your needs,
however big or small.
Our street ambassadors
are considered as the
‘eyes and ears’ of the
business community and
report any matters or
concerns so that they can
be dealt with efficiently.

PEOPLE WELCOMED
BY OUR STREET
AMBASSADORS

WHAT WE DELIVERED

Welcomed 62,000 people
to the town centre

Reported over 600
anti-social issues

62,000

Our public-facing website,
www.checkoutcroydon.com,
provides visitors with a
comprehensive guide to
what is happening in the
town centre, supporting
Croydon town centre as an
attractive destination for all.

Delivered 6,300 additional
hours of support

Completed approximately
4,000 interactions

provide useful information,
advice and guidance, our
street ambassadors stand at
prominent positions every
weekday warmly welcoming
all to our town centre.

Distribution of way-finding
maps, information,
leaflets and brochures
Our street ambassadors
were able to distribute maps,
information, leaflets and
brochures to people to
provide guidance and help
people make the most of
Croydon, and its businesses.

Check Out Croydon
By managing and updating
www.checkoutcroydon.com
website and its related social
media channels, including
Facebook, Twitter and
Instagram, we were able to
promote businesses in the
BID area, general offers and
discounts, events and

activities, that attracted more
people to visit and stay in
Croydon’s town centre.
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Whatever the weather,
every weekday our street
ambassadors welcome
those that live, work and visit
Croydon with a friendly smile,
offering advice, help and
guidance whenever required.
Positioned at key locations
in Croydon, they engage
with the general public and
create a warm, friendly

impression of Croydon.
They are considered the
one-stop shop for information
designed to enhance your
visit to the town centre.

Reported 1,600
environmental issues

It is imperative that businesses,
of all sizes, have access to up
to date information as our town
centre develops and takes shape.
Combined with a mix of local
and national challenges, it is
increasingly important in Croydon
to develop a strong network
of businesses working towards
a common goal.
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144,000
	combined page
views on two managed
websites

BRINGING
BUSINESSES
TOGETHER

58,000

4,000

28%

new users on two
managed websites

recorded interactions with
the business community

unique open rate on
Ebulletins/newsletters

12,200

24,000+

80

followers on LinkedIn, Twitter,
Facebook, Instagram

communications sent
to businesses

businesses using our Check
Out Croydon card scheme
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Keeping you connected
and well-informed via regular
communication, as well as
providing opportunities to
meet and network, while
managing the Check Out
Croydon loyalty scheme,
is all part of bringing
businesses together.

With regular communication,
both on and offline, we ensured
that the views and opinions of
the business community were
supported and their interests
were represented effectively.
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Through a combination of
newsletters and eBulletins,
face-to-face meetings,
networking events and
digital channels such as
social media, we were able
to provide businesses with
a regular flow of information
and opportunities to voice
their opinions.

24,000+ communications
sent to businesses
Promoted Check Out
Croydon offers through the
website, resulting in over
24,000+ communications
throughout the year.

Closely listening to these
opinions, suggestions and
comments allows us to
develop a vision designed to
meet your collective needs.

28% unique open rate
on our eBulletins and
newsletters
This unique open rate
of 28% is 8% over the
industry average, which
shows the success of
our communications in
2018-2019.

Strong Collective Voice
Continued to provide a strong
collective voice for the local
business community on key
strategic groups as well
as organising stakeholder
meetings and attending
a wide range of strategic
forums, including the Safer
Croydon Partnership and
the Local Strategic
Partnership Board.

WHAT WE DELIVERED
To keep businesses updated and ensure their interests are represented, we achieved:
144,000 combined
page views on two
managed websites

12,200 followers on
LinkedIn, Twitter,
Facebook, Instagram

4,000 recorded
interactions with the
business community

Created and managed
the content and refined
the two websites, www.
CroydonBID.com and www.
CheckOutCroydon.com,
to underline our commitment
to keep businesses up-dated
on all the latest news,
developments and policy
changes taking place in
Croydon and to highlight
the progress being made
by the BID against its pledges
to make a difference. The
websites attracted 58,000
new users during the year.

To align with the trends online,
we instigated a strong social
media strategy across our
four platforms: Twitter,
Facebook, Instagram and
LinkedIn. As businesses,
we are increasingly using
social media as a vehicle
for communication. It has
become imperative that
we provide engaging
content and regular updates
for both Croydon BID and
Check Out Croydon.

The interactions between
our street ambassadors and
the business community are
managed and recorded.
Our ambassadors provide
practical support to the local
business community through
day-to-day liaison; they assist
with the promotion of business
events and activities and act
as a two-way communication
with the rest of the Croydon
BID team, so we can optimise
support as a whole.

RECORDED
INTERACTIONS WITH
THE BUSINESS
COMMUNITY
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4,000

Financial Summary
Croydon Town Centre Business
Improvement District is a not
for profit company limited
by guarantee. It operates

in a transparent way within
the regulations set up by
the government on Business
Improvement Districts.

INCOME

Croydon BID is funded by a
combination of the BID levy
from local businesses and
voluntary contributions.

2018-19

BID Levy

922,229

Croydon Council additional contribution

45,000

Other income

82,794

TOTAL

£1,050,023

EXPENDITURE
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Structure
The BID Board provides strategic direction
and input and is responsible to stakeholders
for the conduct, performance and due
governance of the BID Company.
It is also responsible for setting the
annual budget and monitoring
finances throughout the course
of the year. Membership of the
Board is voluntary and directors
are unpaid. The Board’s structure
reflects the number and types of
business in the town centre and

consist mainly of BID levy-paying
businesses or statutory service
providers as dictated by the
BID Regulations 2004.
In July 2018, the Croydon BID
board was restructured, reducing
its size and further creating the
Executive Committee to support

on operational matters.
The Board held 5 meetings
during the course of the year.
The Chief Executive of the
BID leads a small dedicated
team responsible for planning
and delivering all of the BID’s
projects and activities.

2018-19
201,672

Members of the Croydon BID Board as at 31st March 2019 were:

Delivering brighter streets

102.031

Neil Chandler
Fairfield Halls, BH Live

Martin Corney
The Whitgift Foundation

Superintendent Colin Carswell
Croydon MPS

Martin McDowell
Boots

Dominic Glanz
The Croydon Partnership

Emma Lindsell
Croydon Council

Simon Kirby
Allianz

Jonathan Sharrock
Coast 2 Capital

Caireen Mitchell
Croydon College

Graham Reeves
House of Reeves

Cllr Manju Shahul-Hameed
Croydon Council

Mark Davis
Trams for London

Neil Meredith
Schroders

Janet Borrow
Company Secretary

Sean Dorman
Bryden Johnson – Company
Accountants

Creating a great impression

52,664

Helping you in and around

105,724

Bringing business together

46,546
234,304

Festival & Events
Levy collection

15,386

Professional fees

4,292

Management costs

178,564

Operating costs

87,400

TOTAL

£1,028,583
The following directors resigned and/ or were replaced during the year:

TOTAL

£1,028,583

Net profit/(loss) for the year before tax

21,451

Net profit/(loss) for the year after tax

21,440

Net surplus brought forward from 2017/18

24,281

Net surplus carried forward into 2019/2020

In addition, substantial ‘in kind’
support was received from
businesses during the year which
enabled Croydon BID to deliver

an enhanced programme of
activities, estimated to have
a value of £401,000.

£45,721

A copy of Croydon BID’s audited
accounts may be obtained by
contacting 020 603 0050 or via
email at info@croydonbid.com.

Andrew Bauer
Whitgift Shopping Centre
(Chair)
David Ordman
Centrale Shopping
Nigel Evans
Stiles Harold Williams
Don Niven
NatWest Bank

Jeremy Gray
Evolve Hosing + Support

Cllr. Steve O’Connell
GLA

Brian Hart
Unicorn IB Limited

Tom Collins
Croydon College

James Lancaster – Carpenter
House of Fraser

Stephen Coker
Mott MacDonald

Heather Hosking
Ministry of Justice

Nick Baker
Tramlink

David Parry
The Body Shop

Graham Bennett
Marks & Spencer

To find out more about Croydon BID and the benefits of membership,
please call 020 8603 0050 or email info@croydonbid.com
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Investing in your safety

Designed by www.tothepoint.co.uk

Croydon Town Centre Business
Improvement District
Saffron House
Third Floor
15 Park Street
Croydon, CR0 1YD
T: 020 8603 0050
E: info@croydonbid.com
W: www.croydonbid.com

ECF pulp sourced from
carefully managed
and renewed forests
ISO 14001 certified
manufacturer
FSC Mixed Credit

