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priority areas that businesses tell
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Chair and CEO Statement 2019 - 2020

Ensuring
everyone feels
comfortable
and safe

03
05

Maintaining a
clean and
attractive
environment

Promoting Croydon’s
accessibility and
helping people find
their way around

Representing
the interests of
businesses
and keeping
them informed

The annual report
and accounts offer
the opportunity to
present to you, our
members, the results
of the 2019-2020
financial year and the
progress we have
made as a business
improvement district.
Although the Annual Report refers
to the financial year up to the
31st March 2020, it would be
remiss not to mention the worldwide
pandemic that has gripped our
nation, changing the way in
which we live our lives and how
we do business.
We have seen first-hand the value
that organisations like Croydon BID
bring to towns and cities across
the country in a time of such need.
We have responded pro-actively,
representing businesses across the
country with our national “Raise
The Bar” campaign, which
delivered grant assistance to
many of our members.

that offered greater marketing,
promotion and footfall for the
town centre.

Our focus will always be on you
and your business, delivering
added value, with innovative
solutions designed to offer your
business the support it needs. There
is no question that town and city
centres faced challenges before
the pandemic, with the uncertainty
and concern surrounding the UK’s
exit from Europe, the British high
street in desperate need of
reshaping and reinventing itself,
and a hospitality sector, including
the night time economy, looking
for greater support.

We would like to thank our board
members for their commitment
and for devoting their time to
supporting the growth of our local
economy. Our executive team,
led by our Chief Executive
Matthew Sims, will continue to
drive forward our Covid-19 strategy
to support the membership in a
time of incredible need. We are
determined to deliver and make
a difference and look forward to
working with you. Thank you all
for your continued support.

During 2019-2020 we further
evolved our operations to deliver
greater value, working with
partners from across Croydon.
We are grateful for our renewed
relationship with the Metropolitan
Police Service as we delivered a
new initiative designed to provide
greater visibility on the streets.
Through increased overtime,
combined with operational led
activities, we focused on making
a difference to you, our members,
improving overall safety in the
town centre.
Our festivals and events
programme grew in stature as
Street Live took to the streets in
the summer, alongside Wimbledon
LIVE, which saw greater numbers
attracted into the town centre.
With the additional introduction
of BRICKLIVE Animal Paradise, an
exhibition of life-sized animal Lego
models across the town centre, we
produced a programme of activities

As a business improvement district,
our support, representation of
your collective voice and existing
partnerships is vital, more than
ever. We will continue to evolve,
shaping our approach to the
current environment we find
ourselves in, with the sole purpose
of delivering what matters to you
and your business.

For more detailed information,
please visit our website at
www.croydonbid.com.

Darren Hockaday Chair

Matthew Sims Chief Executive
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Raising the town
centre’s profile
and enhancing
people’s
experience of it

Our team has continued to
represent the needs of businesses
with regular, updated
communications and has been
a pivotal partner in the reopening
of the town centre, in particular
retail and hospitality. There is still
much to be done as we tackle
the impact of a second wave.
However, we are confident that
Croydon BID will deliver upon the
new Covid-19 strategy, which is
aimed at adding further value
for you and your business.

M E N U

INVESTING IN YOUR
SAFETY
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Investing in your safety
Collaboration and partnership are at the
heart of our approach in supporting the
reduction of crime and anti-social behaviour
in the town centre.
Working closely with the
Metropolitan Police Service, British
Transport Police, Croydon Council,
and our own intelligence-led
Croydon Business Crime Reduction
Partnership (CBCP), we have
delivered measurable success in
reducing the impact of business
crime on our members.

The creation of valuable
relationships with our business
community is a priority for Croydon
BID, providing the latest information
and advice, improving the flow of
intelligence between partners, and
providing solutions to the challenges
you and your business face.

W H A T

W E

•	
Croydon BID funded
police officers provided
additional visibility across
three days per week and
eight hour shifts in the
town centre
•	
Croydon BID funded
operations focussed on
targeted challenges
faced by businesses
including shoplifting,
anti-social behaviour

D E L I V E R E D
and supporting the Back
to School initiative
•	
Delivered over 1,650
additional hours of extra
policing into the town
centre during 2019-2020
•	
Croydon Business Crime
Reduction Partnership
membership grew from
235 members to 388,
a 65% increase

•	
6,000 business critical
communications issued
during 2019-2020

additional police patrols
across our tram network
in 22 days

•	
Launched the Croydon
BID Radio Link with 50
businesses taking
advantage of the
opportunity to support
the flow of intelligence

•	
For a second year running,
Croydon BID headline
sponsored the Croydon
Sleep Out (Plan B) which
raised £20,000 to support
homelessness on the
streets of Croydon

•	
Supported by the British
Transport Police, we
delivered 2,800 hours of

H I G H L I G H T S
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50

	additional hours of
on street policing

Croydon BID Radio Link
users in first year of
operation

2,700
	business engagement
visits from BID-funded
police officers

106

£20,000
raised for local homeless
charity as part of
Croydon’s Sleep Out
Plan B

In 2019-2020, Croydon BID launched
a new partnership with Croydon
Metropolitan Police Service (MPS)
focused on increasing visibility
and engagement while targeting
common challenges faced by
many of our business members.
As a result, we increased the
number of police officers on our

of intelligence, linking through to
our Croydon Business Crime
Reduction Partnership.
Working with the British Transport
Police, we provided the necessary
reassurance and visibility of
additional police officers across our
tram network on 22 separate dates
covering eight-hour shift patterns.

	police arrests from
BID-funded officers

We are continuously evolving
our approach to investing in your
safety, so we can reduce the
impact that business crime has
both on your business and your
employees, through solution-based
initiatives that deliver value.
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1,650

streets through our overtime
initiative. Combined with targeted
operational activities, we have
worked hard to produce tangible
results for your businesses. We
invested in 48 additional police
hours to cover three days per week,
particularly focussing on Thursday
and Friday, and including the early
evening, to respond to requests
from the night-time economy.
Alongside the work of our BID
funded officers, we launched
the Croydon BID Radio Link to
provide an opportunity for
businesses to improve the flow

CROYDON BID FUNDED POLICE
OFFICERS

OPERATIONS: BACK TO SCHOOL

CROYDON BID RADIO LINK

In February 2019, Croydon BID
chose to move away from the
match funding of police officers
in preference of a more flexible
approach to delivering greater
visibility, engagement, and
enforcement to deter crime. In
June 2019, we launched a pilot
whereby additional police patrols
were delivered through overtime
resources in conjunction with
additional targeted operations.
The pilot was extended and fully
funded for 2019-2020, delivering
valuable results for the town centre.

Croydon has one of the highest
populations of young people in
London. As part of a multi-agency
approach, we played an integral
role for the third year running in
supporting our young children back
to school. With 30 police officers,
we offered reassurance, visibility
and support with increased CCTV
surveillance and intelligence-based
stop and searches. Working with
the youth engagement team, we
delivered an effective campaign
that promoted safety and
awareness for some of the most
vulnerable users of our town centre.

In April 2019, Croydon Council
ended its programme to supply
radios to businesses. Croydon BID
agreed to partner with suppliers
Chatterbox to deliver the new
Croydon BID Radio Link. The aim,
over time, is to improve the
intelligence flow from business to
business and in turn support the
reduction of crime and anti-social
behaviour in the town centre.
In its first year, the scheme attracted
50 new business radio users, and
reduced the annual cost per
member by £50 per radio. The
scheme still faces a number of
challenges, but we are committed
to providing greater intelligence
through a partnership approach
between business, Croydon BID and
the Croydon Metropolitan Police.

M E N U

DELIVERING
BRIGHTER STREETS
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Delivering brighter streets
We know how important the look and feel of
the town centre is for you and your business.
There is no doubt of the size of the challenge
but we are committed to improving the
overall street scene through targeted
cleansing, graffiti removal, maintenance
and business support. Our specialist cleansing
team has quietly and diligently delivered the
added value you and your business have
sought throughout the year.

10

To support our commitment to
cleansing, we have added colour
and vibrancy to our streets through
the many floral displays, street art
and Christmas illuminations that
have brought our streets to life.
The launch of our CR campaign
brought with it the transformation

W H A T

W E

• O
 ur commitment to
the look and feel of the
town centre continues
as our team of two
cleaners delivered over
2,300 additional hours
of cleansing, including
jet-washing and deep
cleaning, to the streets
we use each and
every day

D E L I V E R E D
•	
In supporting your
businesses, we delivered
over 400 additional
hours as part of our new
business responsive
cleansing programme,
focusing on the
immediate needs and
demands of you and
your business

•	
Graffiti and fly-posting is
a constant challenge.
Our team worked diligently
throughout the year
removing 2,400 tags and
fly-posters from across the
town centre
•	
Our green fingered
planting team delivered
over 600 hours bringing
colour and vibrancy to

life back into previously
neglected areas such as
Wellesley Road crossing,
Thomas Turner Path and
Reeves Corner
•	
Each and every year for
over 12 years and including
2019-2020, we have bought
a magical sparkle with
festive lighting across 16
major streets

the town centre, putting

of six vacant units, featuring high
quality portrait photography of a
selection of people in Croydon,
focusing on the positive contribution
they have made to the borough
and its communities, and how
they have inspired others.
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51,000
square metres of pavement
power-washed

2,300
extra hours of cleaning
(up 24% on previous year)

5,000 +
items of graffiti tags,
fly posters and street
furniture cleaned

5,400
	plants purchased for
our award-winning
floral displays

1,200
	hours of Christmas
illuminations

INCREASED CLEANSING AND
GREENING

THE CR CAMPAIGN

OVER 50 DAYS OF CHRISTMAS
ILLUMINATIONS AND OVER 5
WEEKS OF SNOW

The Croydon BID specialist
deep-cleaning team delivered
2,300 hours of targeted cleaning in
the town centre; they washed 3,300
pieces of street furniture, removed
2,400 pieces of graffiti and fly
posters and power-washed 51,000
square metres of pavements, which
is the equivalent of 40 Olympic-sized
swimming pools. We brightened
the town centre, by placing 179
hanging baskets across 11 roads,
displaying 5,400 plants and
providing 162 days of colour.

Croydon BID transformed a series of
six run down, empty retail units with
visually, engaging design placing
Croydon’s people, from all walks
of life, at the heart of the CR
campaign. In celebrating Croydon,
we took formerly neglected,
prominent units such as the former
Burtons store, and featured
professional portrait photography
of people who had contributed to
Croydon and its communities in
diverse ways. In improving the
overall look, feel and aesthetic
quality of the vacant units, we have
indirectly supported the process of
converting units, which were once
ignored, into opportunities for
inward investment, whilst improving
the offer for the town centre.

Christmas is arguably the busiest
time of the year for us all with a
great deal riding on its success
locally, regionally and nationally.
We have successfully delivered
Christmas lights across all major
footfall streets since 2007. This year
was no different with 51 days of
attraction and vibrancy brought
to Croydon town centre for
consumers, employees and
residents alike. As an added bonus,
we made it snow for 39 consecutive
days, creating a picture perfect
scene in front of our Christmas
Market chalets.

M E N U

CREATING A GREAT
IMPRESSION
by raising your profile
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Creating a great impression
by raising your profile
Working in partnership with you and your
business, we continued to focus on eroding
some of the negativity associated with
Croydon, replacing it with positivity linked to
you, your business, our community and the
incredible talent our borough possesses as
we actively change perceptions.
In supporting the successful bid for
London Borough of Culture 2023,
we hope to further enhance
our flourishing arts and culture
scene. In the meantime, we have
effectively communicated all the

14

events and offers in the town centre
through our digital platforms, as
well as our print and distribution
channels, as we provide continuous
support to you and your business.

W H A T

W E

• In 2019-2020, our Check
Out Croydon Facebook
page was busy!
With over 4,000 likes and
over 4,500 followers, we
had over 12,000 unique
users, 18,200 post
reactions and 3,000 post
shares, raising the profile
of you and your business

D E L I V E R E D
•	
We were also on Twitter
(almost) all the time.
Combined, both Check
Out Croydon and Croydon
BID tweeted about you
and for you more
than 1,000 times with
11,000 profile visits and
over 705k impressions
•	
Our winter and summer
guides offered yet another

your business and the
events taking place in
the town centre. With
over 45,000 guides
produced, distributed
to 100’s of businesses,
1,000’s of employees
and school children and
to 11,000 residents, we
promoted Croydon as a
destination of choice

•	
For a second year running,
we delivered Croydon’s
Christmas Advent
Competition. Working with
24 businesses, we
generated 24 prizes across
December with 7,000
entrants promoting town
centre businesses daily
across all of our platforms

outlet to promote you,

H I G H L I G H T S

	new users across
checkoutcroydon.com and
croydonbid.com websites,
100% increase year on year

142,000
	communications across
18 campaigns promoting
offers, events and your
business

5,000
	new Check Out Croydon
subscribers

15,000
	social media followers,
with regular engagement,
optimising opportunities
to promote Croydon
and your business

45,000
	winter and summer
guides distributed,
promoting businesses,
activities and offers

In working with you and your
business, we have created
opportunities to provide you with
access to further platforms upon
which to raise your profile. By
introducing new initiatives such
as the summer and winter guides
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102,000
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alongside other campaigns such
as the Christmas Advent
competition which attracted
7,000 entrants, we have supported
your business across all mediums
in the hope of attracting those
that live, work and visit Croydon.

CHECK OUT CROYDON ONLINE
CONTENT STRATEGY

NEW SUMMER AND WINTER
CHECK OUT CROYDON GUIDES

OVER 10 MILLION REACHED
SOLELY VIA NATIONAL AND LOCAL
PRESS COVERAGE

Reaching a wider audience
has been central to our content
strategy for Check Out Croydon
through our website, social
media platforms or eBulletins.
In 2019-2020, we delivered over
142,000 communications across
18 campaigns through our
Check Out Croydon eBulletin
promoting the very best in
promotions, offers, discounts,
events and activities to support
your business.

We created a 32- page summer
guide, promoting all the events,
offers and discounts supporting
our local businesses and
distributed 30,000 to businesses,
schools, libraries and residential
areas across the town centre
and beyond. In light of the
success of the summer guide,
we created a 32-page winter
guide, of which 15,000 copies
were distributed to residents
and businesses. Accessible in
both print and digital format,
we optimised the reach of both
guides as we supported the
promotion of your business.

By ensuring we publish newsworthy
media releases in a timely way,
we are able to maximise the
opportunity to have our stories
featured in relevant local and
national publications, such as
MyLondon, Local Guardian and
Croydon Advertiser. This attracts
positive interest in Croydon town
centre, promotes events and
engages both the local population
and visitors.

Across 2019-2020, we saw
our audience and engagement
grow across our social media
platforms including Facebook,
Instagram and Twitter. Our website,
www.checkoutcroydon.com
generated 73,000 new visitors,
up 108% on the previous year.

M E N U

CREATING A GREAT
IMPRESSION
with festivals and events
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Creating a great impression
with festivals and events
Delivering engaging experiences and events to
enhance people’s perception is key to creating
a great impression for Croydon town centre.
Our diverse programme of festivals
and events offered an array of
cultural activities such as our
BRICKLIVE Lego® exhibition, dance,
live music and theatre events, street
performance, big outdoor screen

and Christmas markets. Working in
partnership with you, our members,
we created a range of marketing
campaigns that generated a
greater profile and engagement for
all of our events.

W H A T

W E

D E L I V E R E D

JUNE

J U LY

AU G U S T

SEPTEMBER

• 9 JUNE 2019

•	1 – 14 JULY 2019		

•	3 - 4 AUGUST 2019		

•	14 - 15 SEPTEMBER 2019

		
Apsara Arts: Asian Dance
Performances and workshops

•	15 JUNE 2019
BRIT Presents: Showcase of
music, musical theatre and
street dance workshops
for all ages

• 	22 JUNE 2019 		
Made in Croydon Craft
Market

Wimbledon LIVE

•	7 JULY 2019

		
Jazz on the High Street

The Bridge by Scanners Inc.:
Social Dance Party

•	8 AUGUST 2019
Shakespeare on the High
Street: Romeo and Juliet

•	20 - 21 JULY 2019		
Pop-up Crazy Golf

•	27 JULY 2019			
Made in Croydon Craft
Market

•	10 AUGUST 2019
Covent Garden Street
Shows: Afternoon Showcase

•	17 AUGUST 2019
High Energy on the High
Street: BMX performers and
participatory sessions

•	30 JUNE 2019 – 14TH JULY

H I G H L I G H T S
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10,000+

	of incredible events and
activations

	people enjoyed 14 days
of Wimbledon Live 2019,
an increase of 48% year
on year

£420,000
	invested into delivering
positive, engaging
experiences for all those
using the town centre

Much of our energy and attention
was focused on the summer
months as Street Live took to the
town centre for over 15 weeks of
entertainment, including our two
week Wimbledon LIVE screen,
which attracted 10,000+ people.
With continental and craft
markets, outdoor cinema shows
for families, cultural and dance
events with Aspara Arts and
Scanners Inc, live music, pop-up
crazy golf, street entertainers and
more, we ensured that there was
something for everyone.

•	16TH AND 17TH
NOVEMBER 2019
Christmas Celebration

•	28TH NOVEMBER TO
15TH DECEMBER 2019
Christmas Market

•	24 - 26 AUGUST 2019		
Beach on the Street: 15
tonnes of sand in specially
designed arena

19

132,000
	viewed the BRIT School
Flash Mob
STREET LIVE

The energy and activity that we
brought to Croydon town centre
through our diverse programme
of events captured people’s
attention from all ages, striking a
positive note with all those that
came into contact with our events.

N OV E M B E R /
DECEMBER
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113 days

2019
The Big Picture: Films and
gaming competition

The Bridge by Scanners Inc.:
Social Dance Party

Supporting our Christmas Lights,
we organised a weekend of
celebratory activities and our
Christmas Market landed for the
second year running, bigger than
ever before with over 39
days of guaranteed snow.
Following the success of
our festive programme,
94% of businesses said the
Christmas Market was a
valuable addition as
footfall increased by 5.5%.

Over 15,000 people engaged
with Street Live in 2019 across its
15-week programme as Croydon
was transformed by music, dance,
drama and craft markets, as well as
a giant screen and sports activities.
These all brought the town centre
to life with an eclectic mix of free,
diverse and varied events for all
ages for those that live in, work in
and visit Croydon.

•	15 different events and activities
across the summer

•	99% of visitors would tell their
friends about Street Live

•	100% of visitors said their
experience showcased Croydon
in a positive light

•	Footfall in Croydon town
centre grew as much as 18%
year on year

•	On average visitors rated
their experience 4.7 out of 5
for Street Live

•	132,000 viewed the Croydon
BID sponsored BRIT Presents
flash mob

THE BEACH
Over 15 tonnes of sand was
poured into Croydon’s High
Street to create our very own
beach, which was equipped
with deck chairs, buckets and
spades. The beach attracted
over 1,350 visitors with many
families that enjoyed building
sandcastles, relaxing and having
fun across a beautiful August
bank holiday weekend.

LEGO® EXHIBITION: BRICKLIVE
ANIMAL PARADISE
In partnership with Centrale and
Whitgift Shopping Centres, we
brought BRICKLIVE Animal
Paradise, an interactive LEGO®
exhibition to the town centre
featuring 15 life-sized models of
your favourite safari animals (21st
August 2019 – 8th September 2019).

•	15 life-sized LEGO® safari animals
made from over 500,000 bricks

•	1,000 children took part in the
free ‘make and take’ workshops

•	£3,000 donation to Croydon’s
Mayday University Hospital

•	2,000 people engaged in
BRICKLIVE Animal Paradise

•	9.6% increase in sales year
on year

•	5.5% increase in footfall year
on year

M E N U

HELPING YOU
IN AND AROUND
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Helping you in and around

Bringing businesses together

Whatever the weather, our warm and friendly ambassadors provide
a smiling welcome for anyone using the town centre whether you live
in, work in or visit Croydon.

During a period of great change and challenge such as the impact of
Brexit, the regeneration of Croydon, our struggling high streets and night
time economy, the need for information, opinions and views are critical.

They are an integral part to our programme; not only
providing information, advice and guidance but also
offering a welcome smile and a positive experience.
They are an essential part of not only the Croydon BID
but more widely, the town centre.

Our role is to work with you, to provide relevant
information and support that you need and to offer
opportunities so that you can hear directly from those
leading much of the change taking place locally.
Whether it is through our eBulletins, social media

We are constantly working with you and your teams
to provide regular updates, information and support
through our regular business engagement visits. As well
as business visits, the team are hard at work reporting
areas for cleansing, graffiti tag removal, areas of
neglect and working with our partners at the
Metropolitan Police to identify anti-social behaviour.

H I G H L I G H T S
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updates, business engagement events, surveys or our
face to face meetings, our focus has and always will
be on developing positive relationships with you, your
staff and your business.

H I G H L I G H T S

9.6

1,700

144,000

22.49%

million steps patrolling
our town centre

	cleansing and
environmental issues
reported

	combined page views on
two managed websites

average unique open rate
across all 19 campaigns

people welcomed by our
Street ambassadors

750+
anti-social issues reported

6,000

58,000
	new users on two
managed websites

30,000

business visits

500+
booked/attended our
two brand new Link-UP
networking events and
Croydon Central Hustings

	communications across
19 campaigns issued to
businesses

CROYDON BID AMBASSADORS
Our ambassadors welcomed over
81,000 people to the town centre
at peak times in the morning and
afternoon, interacting with visitors,
and helping direct them to key parts
of the town centre; with the Home
Office, transport interchanges and
Whitgift Centre appearing in the
top five of requested destinations.
Our ambassadors walk 20,000
steps per day on average. In total,
our ambassadors are providing
increased visibility and business
engagement across 260 days per
year. In completing 6,000 business
visits, they are a very important
resource of information and
assistance, enabling us to respond
to requests from you and your
businesses quickly.

Their input doesn’t stop there.
The team has worked on supporting
our many summer and winter events
as we aim to deliver an array of
exciting and accessible activities
for people of all ages. When they
weren’t delivering summer and
winter guides, our ambassadors
were very much part of the team in
delivering Street LIVE, Wimbledon
LIVE and our Christmas celebrations.
Whatever the weather, our
ambassadors are relentlessly warm
and friendly.

LINK-UP LAUNCHES

REPRESENTATION – WE ARE
YOUR VOICE

In 2019-2020 we launched Link-UP,
our new series of networking
events designed to bring the
business community together to
provide updates, information
and opinion while making sure
you had the opportunity to
question and challenge.

Croydon BID continues to develop
the relationships required to
represent, lobby and influence on
your behalf as a collective voice for
business. From the many forums we
attended in 2019-2020 to the many
individual meetings with partners
and stakeholders, we have one
thing at the core of our dealings –
you and your prosperity. Croydon
BID will work with our stakeholders
and partners to represent your
needs so that we can meet future
challenges head on.

With speakers including Cllr Tony
Newman (Leader of Croydon
Council), Roger Wade (CEO and
Founder of Boxpark) and many
others, alongside an opportunity
to network, Link-UP was positively
received and demonstrated the
benefits that these collaborative
events can bring.
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81,000
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M E N U

BRINGING
BUSINESSES TOGETHER
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Financial Summary 2019 - 2020

Structure

Croydon Town Centre Business Improvement District is a not for profit
company limited by guarantee. It operates in a transparent way within the
regulations set up by the government on Business Improvement Districts.

The Croydon BID Board represents the membership and provides
strategic direction, guidance and support in driving forward the needs
of our business community.

We represent approximately 550 levy-paying
organisations, which include many well-known brands
and businesses in the retail, office, leisure, hospitality
and public sectors. Geographically, we are one of
the largest Business Improvement Districts in the
country, covering virtually the entire town centre.

Working with the executive team, led by Chief
Executive Matthew Sims, the board of directors
oversee the conduct, performance and governance
of Croydon BID.

All our work is funded through a mandatory 1% levy
collected from businesses in the BID area with a
rateable value of £40,000 or more.

As part of its responsibilities, the board is responsible
for approving the annual budget and for monitoring
the company’s finances throughout the financial year

INCOME

2019 - 20

BID Levy

£937,889

Croydon Council additional contribution

£47,670

Other income

£56,975

TOTAL

£1,042,534

2019 - 20

Investing in your safety

£116,003

Delivering brighter streets

£105,028

Creating a great impression

£110,116

Helping you in and around

£100,399

Bringing business together

£44,543

Festival & Events

£258,708

Levy collection

£20,500

Professional fees

£29,159

Management costs

£184,311

Operating costs

£74,198

TOTAL

£1,043,105

Net profit/(loss) for the year before tax

£(481)

Net profit/(loss) for the year after tax

£(596)

Net surplus brought forward from 2017/18

£45,721

Net surplus carried forward into 2019/2020

£45,125

In addition, substantial ‘in kind’ support was received
from businesses during the year which enabled Croydon
BID to deliver an enhanced programme of activities,
estimated to have a value of £203,000.

A copy of Croydon BID’s audited accounts may be
obtained by contacting 020 8603 0050 or via email at
info@croydonbid.com

There were 4 board meetings held during 2019-2020.
The Chief Executive leads a small but dedicated
team responsible for the operational delivery of all
Croydon BID’s initiatives and projects.

Membership of the board is voluntary and directors are
unpaid. The board’s structure reflects the number and
types of business in the town centre and consist largely
of BID levy-paying businesses or statutory service
providers as dictated by the BID regulations 2004.

Directors of the Croydon BID Board as at 31st March 2020 were:
Darren Hockaday		
Chair (Appointed May 2020)

Nikki Davies 			
Allianz

Martin Corney			
The Whitgift Foundation

Neil Chandler*			
Fairfield Halls, BH Live

Martin McDowell*		
Boots

Dominic Glanz			
The Croydon Partnership

Jonathan Sharrock		
Coast 2 Capital

Simon Kirby*			
Allianz

Cllr Manju Shahul-Hameed
Croydon Council

Andrew Taylor 			
Parliament Bars

Graham Reeves		
House of Reeves

Caireen Mitchell		
Croydon College

Ian Stephenson			
McDonalds

Neil Meredith*			
Schroders

Mark Davis 			
Transport for London

*Directors have since resigned from their position on the board

Members of the Croydon BID Board as at 31st March 2020 were:
Janet Borrow			
Company Secretary

Stephen Tate 			
Croydon Council

Superintendent Andy Brittain
Croydon Metropolitan
Police Service

Carol Squires			
Croydon Council

Sean Dorman
Bryden Johnson – Company
Accountants

To find out more about Croydon BID and the benefits of membership, please call
020 8603 0050 or email info@croydonbid.com
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In 2019, our Chair, Neil Chandler, stepped down
from his role and was succeeded in May 2019 by
Darren Hockaday.
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M E N U

Croydon Town Centre Business
Improvement District
Saffron House
Third Floor
15 Park Street
Croydon, CR0 1YD
T: 020 8603 0050
E: info@croydonbid.com
W: www.croydonbid.com

ECF pulp sourced from
carefully managed
and renewed forests
ISO 14001 certified
manufacturer
FSC Mixed Credit

